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Makanan Pendamping ASI atau disingkat menjadi MPASI adalah makanan 
tambahan yang diberikan kepada bayi berusia 6 bulan keatas. Maraknya kasus 
pemberian MPASI dini menunjukan bahwa masih banyak ibu yang tidak 
mengetahui mengenai tahapan pemberian MPASI yang baik serta bahaya dari 
pemberian MPASI yang terlalu dini. Berdasarkan hasil wawancara yang 
dilakukan penulis ditemukan bahwa para ibu merasa ASI saja tidak cukup untuk 
memenuhi gizi anaknya sehingga melakukan MPASI dini dan terdapat beberapa 
faktor-faktor lainnya seperti pekerjaan, tradisi dan ketidaktahuan ibu akan tahapan 
MPASI. Oleh karena itu diperlukan sebuah kampanye yang memberikan 
informasi serta edukasi mengenai pemberian MPASI yang baik dan sesuai dengan 
tahapan umur anak dan meluruskan persepsi mengenai pemberian MPASI dini 
yang dianggap umum oleh para ibu. Penulis membuat perancangan kampanye 
dengan media berupa poster, banner, akun dan iklan di sosial media, serta 
cenderamata untuk para peserta seminar MPASI, penelitian dilakukan 
mengunakan metode pengumpulan data campuran kuantitatif dan kualitatif, yaitu 
dengan wawancara, studi literasi, dan kuisioner. 





Weaning food is an complimentary foods given to 6 month old and older baby. 
There is a lot of case that related to weaning food early given, it shows that there 
is a lot of mothers who haven’t know about the right step to give an weaning food 
and the danger of weaning food early given, According to interview result writer 
found that mothers feel that their breast milk alone isn’t enough to provide 
nutrition for their baby so they are giving their baby weaning food earlier and 
other factors included such as job, tradition, and moms unknowledgement. 
Therefore a campaign is needed to giving an information and education about the 
right step to give an weaning food based on baby age and make a right 
perseptions about weaning food early given that considered a common thing to do 
for mothers to their baby. Writer designing a campaign with medias such as 
posters, banners, social media advertisement and account, and souveniers for 
seminar participants, research conducted using quantitative and qualitative data 
collection methods, with  interviews, literacy studies, and questionnaires.  






LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT .................... II 
HALAMAN PENGESAHAN SKRIPSI ............................................................ IV 
KATA PENGANTAR ......................................................................................... IV 
ABSTRAKSI ...................................................................................................... VII 
ABSTRACT ....................................................................................................... VIII 
DAFTAR ISI ........................................................................................................ IX 
DAFTAR GAMBAR ..................................................................................... XIIIII 
DAFTAR TABEL ............................................................................................ XIII 
DAFTAR LAMPIRAN ...................................................................................... XV 
BAB I PENDAHULUAN .................................................................................... 16 
1.1. Latar Belakang ...................................................................................... 16 
1.2. Rumusan Masalah ................................................................................. 18 
1.3. Batasan Masalah ................................................................................... 18 
1.4. Tujuan Tugas Akhir .............................................................................. 19 
1.5. Mamfaat Tugas Akhir ........................................................................... 19 
BAB II TINJAUAN PUSTAKA ......................................................................... 21 
2.1. Pengertian Kampanye ........................................................................... 21 
2.1.1. Tujuan Kampanye ..................................................................... 22 




2.1.3. Model Kampanye  ..................................................................... 24 
2.1.4. Model Persuasi Kampanye  ....................................................... 27 
2.1.5. Prinsip-Prinsip Persuasi  ........................................................... 29 
2.1.6. Arti Pesan Kampanye  ............................................................... 30 
2.1.7. Saluran Kampanye  ................................................................... 30 
2.1.8. Media Sosial Kampanye  .......................................................... 32 
2.2. Teori Tumbuh Kembang Anak  ............................................................ 33 
2.2.1. Fase-Fase Pertumbuhan Anak Menurut Para Ahli  ................... 35 
2.3. Makanan Pendamping ASI (MPASI).................................................... 36 
2.2.1. Tahapan Pemberian MPASI ...................................................... 37 
2.2.2. Dampak Pemberian MPASI yang Salah ................................... 38 
2.4. Layout ................................................................................................... 39 
2.5. Elemen dan Prinsip Desain ................................................................... 40 
2.5.1. Garis .......................................................................................... 40 
2.5.2. Bentuk ....................................................................................... 41 
2.5.3. Warna ........................................................................................ 42 
2.5.4. Tekstur  ..................................................................................... 43 
2.5.5. Empasis  .................................................................................... 44 
2.5.6. Unity .......................................................................................... 46 
2.6. Tipografi ................................................................................................ 47 
2.4.1. Old Style ................................................................................... 48 
2.4.2. Transisional ............................................................................... 49 




2.4.4. Slab Serif ................................................................................... 49 
2.4.5. Sans Serif .................................................................................. 49 
2.4.6. Gothic ........................................................................................ 50 
2.4.7. Display ...................................................................................... 50 
2.5. Grid ....................................................................................................... 50 
2.5.1. Modular Grid ............................................................................. 50 
2.5.2. Hierarchical Grid ....................................................................... 51 
2.5.3. Manuscript Grid ........................................................................ 51 
2.5.4. Column Grid ............................................................................. 51 
BAB III  METODOLOGI .................................................................................. 52 
3.1. Pengumpulan Data ................................................................................ 52 
3.1.1. Wawancara dengan Ibu Bidan Isna Rahmawati........................ 53 
3.1.2. Wawancara dengan Ibu Tina  .................................................... 55 
3.1.3. Focus Grup Discussion ............................................................. 57 
3.2. Metodologi Perancangan  ...................................................................... 62 
3.3.1. Orientasi .................................................................................... 62 
3.3.2. Analisis ...................................................................................... 62 
3.3.3. Konsep ...................................................................................... 63 
3.3.4. Desain ........................................................................................ 63 







BAB IV  STRATEGI DAN ANALISIS PERANCANGAN ............................ 79 
4.1. Metode Perancangan ............................................................................. 82 
4.1.1. Konsep ...................................................................................... 86 
4.1.2. Desain ........................................................................................ 95 
4.1.3. Perancangan Poster ................................................................... 97 
4.1.4. Perancangan Banner .................................................................. 98 
4.1.5. Perancangan Media Sosial Kampanye ...................................... 99 
4.1.6. Perancangan Brosur ................................................................ 102 
4.1.7. Perancangan Website .............................................................. 103 
4.1.8. Perancangan Merchandise ....................................................... 108 
4.1.9. Perancangan Photo Frame ....................................................... 109 
4.2. Analisis Perancangan .......................................................................... 111 
4.2.1. Analisis Logo .......................................................................... 111 
4.2.3. Analisis Poster ......................................................................... 112 
4.2.4. Analisis Media Sosial Kampanye ........................................... 113 
4.2.5. Analisis Brosur ........................................................................ 115 
4.2.6. Analisis Website ..................................................................... 116 
4.2.7. Analisis Banner ....................................................................... 118 
4.2.8. Analisis Merchandise .............................................................. 119 







BAB V  PENUTUP ............................................................................................ 122 
5.1. Kesimpulan ......................................................................................... 122 
5.2. Saran .................................................................................................... 123 























Gambar 2.1 Model Kampanye Ostergaard............................................................ 23 
Gambar 2.2 Anatomi Website ............................................................................... 33 
Gambar 2.3 Header ............................................................................................... 36 
Gambar 2.4 Feature Area ...................................................................................... 36 
Gambar 2.5 Content .............................................................................................. 37 
Gambar 2.6 Contoh Content ................................................................................. 38 
Gambar 2.7 Side Bar ............................................................................................. 39 
Gambar 2.8 Website dengan 16 Kolom ................................................................ 40 
Gambar 2.16 Visual Hirarki dalam Fotografi ....................................................... 61 
Gambar 2.17 Rule of Third ................................................................................... 64 
Gambar 2.5.1 Garis ............................................................................................... 51 
Gambar 2.5.2 Bentuk ............................................................................................ 52 
Gambar 2.5.3 Warna ............................................................................................. 53 
Gambar 2.5.4 Tekstur ............................................................................................ 54 
Gambar 2.6. Model Empasis Struktur ................................................................... 56 
Gambar 2.7. Similarity, Proximity, dan Continuity .............................................. 57 
Gambar 2.8. Jenis-Jenis Tipografi ........................................................................ 58 
Gambar 3.1. Dokumentasi Wawancara ................................................................. 63 
Gambar 3.2. Dokumentasi Wawancara ................................................................. 65 
Gambar 4.1 Mindmap ........................................................................................... 83 
Gambar 4.2 Brainstorming kata kunci anak .......................................................... 84 




Gambar 4.4 Brainstorming kata kunci berharga ................................................... 85 
Gambar 4.5 Brainstorming nama kampanye ......................................................... 85 
Gambar 4.6 Moodboard ........................................................................................ 86 
Gambar 4.7 Tipografi Quicksand .......................................................................... 87 
Gambar 4.8 Tipografi Montserrat ......................................................................... 87 
Gambar 4.9 Palet Warna Kampanye  .................................................................... 89 
Gambar 4.10 Sketsa Logo Kampanye ................................................................... 90 
Gambar 4.11 Alternatif Logo ................................................................................ 90 
Gambar 4.12 Font Merienda One ......................................................................... 91 
Gambar 4.13 Font Merienda One ......................................................................... 91 
Gambar 4.14 Logo akhir yang dipilih penulis ...................................................... 92 
Gambar 4.15 Refrensi Fotografi ........................................................................... 92 
Gambar 4.16 Foto Uji Coba .................................................................................. 93 
Gambar 4.17 Hasil Foto dan Editing .................................................................... 94 
Gambar 4.18 Foto Seri Alternatif.......................................................................... 95 
Gambar 4.19 Alternatif Perancangan .................................................................... 96 
Gambar 4.20 Foto Refrensi Icon ........................................................................... 97 
Gambar 4.21 Sketsa Icon ...................................................................................... 98 
Gambar 4.22 Foto dengan Rule of Third .............................................................. 98 
Gambar 4.23 Foto Banner Rule of Third ............................................................ 101 
Gambar 4.24 Foto dengan Rule of Third ............................................................ 102 
Gambar 4.25 Perancangan Konten Media Sosial ................................................ 103 




Gambar 4.27 Penerapan Konten Media Sosial ................................................... 104 
Gambar 4.28 Halaman Facebook Kampanye...................................................... 105 
Gambar 4.29 Brosur dengan Grid ....................................................................... 106 
Gambar 4.30 Refrensi Website ........................................................................... 108 
Gambar 4.31 Icon untuk Website........................................................................ 109 
Gambar 4.32 Tampilan Home ............................................................................. 110 
Gambar 4.33 Tampilan Halaman Kedua ............................................................. 111 
Gambar 4.34 Tampilan Ketiga ............................................................................ 112 
Gambar 4.35 Merchandise .................................................................................. 113 
Gambar 4.36 Bingkai Foto .................................................................................. 114 
Gambar 4.37 Poster dengan Grid ........................................................................ 115 
Gambar 4.38 Media Sosial Kampanye................................................................ 116 
Gambar 4.39 Media Sosial .................................................................................. 117 
Gambar 4.40 Media Sosial .................................................................................. 118 
Gambar 4.41 Brosur Tampak Dalam dan Depan ................................................ 118 
Gambar 4.42 Halaman Pertama Website ............................................................ 119 
Gambar 4.43 Halaman Kedua Website ............................................................... 120 
Gambar 4.44 Halaman Ketiga Website ............................................................... 121 
Gambar 4.45 Banner dengan Grid ...................................................................... 121 
Gambar 4.46 Tipografi Montserrat ..................................................................... 122 
Gambar 4.47 Merchandise Kampanye ................................................................ 123 






Gambar 2.2. Fase Pertumbuhan Anak .................................................................. 34 
Gambar 3.1. Bagan Distribusi Frekuensi Pendidikan Ibu ..................................... 58 
Gambar 3.2.Hubungan Pendidikan dengan Pemberian MPASI ........................... 58 
Gambar 3.3. Hasil Hubungan Pengetahuan Ibu dengan Pemberian MPASI ........ 59 




















LAMPIRAN A: KARTU BIMBINGAN .................................................... XVII  
LAMPIRAN B: KARTU BIMBINGAN ................................................... XVIII  
LAMPIRAN C: KARTU BIMBINGAN ...................................................... XIX  
LAMPIRAN D: KUISIONER ....................................................................... XX  
LAMPIRAN E: MINDMAP ........................................................................XXV  
LAMPIRAN F: MOODBOARD ............................................................... XXVI  
LAMPIRAN G: TRANSKRIP WAWANCARA DENGAN BIDAN ........XVII  
LAMPIRAN H: TRANSKRIP WAWANCARA DENGAN IBU TINA.XXXII  
LAMPIRAN I: TRANSKRIP WAWANCARA DENGAN IBU IKA ...XXXIII  
LAMPIRAN J: TRANSKRIP FGD ....................................................... XXXIV 
 
 
 
 
 
 
 
 
 
 
